Simple overview of the “Conditions of Use” policy landscape

Contents
e Proposed Lakewood Facebook policy display (Page 2-3)
o Draft Lakewood policy (Page 4)
o Examples of other cities policies, or lack thereof
o0 Carlsbad gateway noting customer service goals (Page 5)

In a casual, friendly tone, Carlsbad encourages residents to share information
using social media, but offers no page.

Their customer service focus is not unlike Lakewood’s, however the city is
holding off going live on Facebook.

o0 Limited policies using front page box (Page 6)

= Long Beach “Please no profanity allowed.”
= Alexandria “We encourage comments, but we may remove personal
attacks, spam, or anything illegal or obscene.

o Slightly more developed policy using “notes” (Page 7)

= Brea is brief. But, Brea has good internal policies and guides for staff
posters.

0 More thorough conditions of use policies (Page 8-14)

» Midland, Texas policy is relatively complete.

» Fairfax County, VA’s Facebook comments policy is in an obscure location,
but is a succinct policy. They are an acknowledged leader in
government information technology.

= City of Fullerton Policy 36 is one of the few policies that has specifics in
their conditions of use.

o0 Broad IT/Internet use/staff policy sample (Page 12-13)
» Seattle’s policy is primarily an internal governing policy. Down the road, we

could review along with Fullerton and Brea when it's time to develop
staff policies and guidelines.
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Lakewood Facebook link

We link to our policy in the red-flagged box shown under our logo in the example below. This location seems to be a

norm for both marginal and more substantial policies.

Regardless of how explicit our policy is, this placement makes the policy hard to miss. A few cities do use the “Notes”
tab we discussed last week. Some consultants advise placing it in both locations. Our links redirects to “Notes.”
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Lakewood, CA, 90712
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City of Lakewood, California is on Facebook
Sign up for Facebook to connect with City of Lakewood, California.

City of Lakewood, California

Video Hotes

@ iy hd @ "iﬂ&‘F‘age - @TDDIS -

Join My List

City of Lakewood, California + Others Qe @& e TN Just Others

City of Lakewood, California From Lakewood Online

Lakewood Civic Center Block Party nears -

On Saturday, June 26 the Lakewood Civic Center and Clark Avenue will rodk
to the up tempo performance of the LA ALL STARS. The Lakewood Civic
Center Block Party and Fireworks Exiravaganza begins at 4:00 p.m. and
indudes

fun for kids and families. Clidk for event fiver ...
Lakewood Online

d: 2010-05-26 20:20:51 GMT

See More

117pm via RSS Graffiti - Comment - Like - View Feedback (2) - Share

City of Lakewood, California From Lakewood Online

LYS baseball/softball/t-ball signups are underway -

Signups for Lakewood Youth Sports baseball, softball and t-ball teams are
ongoing through Saturday, May 29 at Lakewood parks, T-ball teams are for
boys and girls ages 6-7 and baseball and softball teams are for boys and girls
between the ages of 8-17. There areno ...

5 : Lakewood Cnline

Published: 2010-05-26 20:08:30 GMT

See More

i_‘! May 26 at 3: 17pm via RSS Graffit - Comment - Like - Share

City of Lakewood, California From Lakewood Online

Summer recreation signups have begun -

Online recreations signups began on May 22 in sync with the arrival of new

summer edition recreation catalogs. Walk-in and phone-n registration starts
June 7 and many dasses begin the week of June 21, New this summer is online
registration for swim lessons. Lakewo...

: Lakewood Online

d: 2010-05-25 01:47:48 GMT

See More

f-’q May 24 at 8:41pm vis RSS Graffiti * Comment - Like * View Feedbadk (2) - Share

| il

Tuﬁ'i';iﬁﬁ et Lonlde EZE:rZaII ;"E‘"“%‘_ City of Lakewood, California From Lakewood Online
«
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Fre City of Lakewood, California | Facebook - Windows Internet Explorer = |EI |i|
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facebook

City of Lakewood, California is on Facebook
Sign up for Facebook to connect with City of Lakewood, California.

-2 City of Lakewood, California

r— wall Info Video

Lakewood Conditions of Use Poli

Thursday, May 20, 2010 at 5:43pm City of Lakewood, California's
Notes

1. The intended purpase of the City of Lakewood's

participation in this social media site is to share with its

dtizens information about dty-related topics,

programs and events,

Lakewood Conditions of Use Policy
for Sodal Media
May 20, 2010

Lakewood Connect: eMagazines and
RSS are an 'e-ticket’ to dty

2. All City of Lakewood customer service and
information, service portal

information requests should be made through

Lakewood's customer service staff. They can be Apr 25, 2010
reached directly at 562-866-9771, extension 2140, or
online at http:/fwww.lakewooddity.org/service Subscrbe Int .

3. As a public entity, the City of Lakewood, California City of Lakewood, California's
must abide by certain standards to serve its constituents in a civil and unbiased manner. Motes

Subscription Help =
4, The City of Lakewood, California in no way endorses any advertising found on Facebook.
5. Comments should directly pertain to the City of Lakewood, California. Comments or postings
containing any of the following inappropriate forms of content shall not be permitted on City of
Lakewood, California social media and are subject to unilateral removal andfor restriction by
the ity without prior notice:

a) Comments not related to the original topic, induding obnoxious, randam or unintelligible
comments;

b) Profane, discourteous, obscene, or pornographic content andjor language;

) Content that promotes, fosters or perpetuates discrimination on the basis of race, creed,
color, age, religion, gender, or national origin;

d) Rude, defamatory or personal attacks;
e) Threats to any person or organization;

f) Comments in support of, or in opposition to any political beliefs, campaigns or ballot
measures;

g) Promotional announcements;

P TR T . - - . . . . . . .. . . R - . . i
4| | »

|Dnne I_ I_ ’_ I_ I_ ’_ |0 Internet H00% - 4
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Draft Conditions of Use Policy for Social Media - Lakewood, California

1. The intended purpose of the City of Lakewood's participation in this social media site is to
share with its citizens information about city-related topics, programs and events.

2. All City of Lakewood customer service and information requests should be made through
Lakewood’s customer service staff. They can be reached directly at 562-866-9771,
extension 2140, or online at http://www.lakewoodcity.org/service

3. As a public entity, the City of Lakewood, California must abide by certain standards to
serve its constituents in a civil and unbiased manner.

4. The City of Lakewood, California in no way endorses any advertising found on Facebook.

5. Comments should directly pertain to the City of Lakewood, California. Comments or
postings containing any of the following inappropriate forms of content shall not be
permitted on City of Lakewood, California social media and are subject to unilateral
removal and/or restriction by the city without prior notice:

a) Comments not related to the original topic, including obnoxious, random or
unintelligible comments;

b) Profane, discourteous, obscene, or pornographic content and/or language;

c) Content that promotes, fosters or perpetuates discrimination on the basis of
race, creed, color, age, religion, gender, or national origin;

d) Rude, defamatory or personal attacks;

e) Threats to any person or organization;

f) Comments in support of, or in opposition to any political beliefs, campaigns or
ballot measures;

g) Promotional announcements;

h) Solicitation of commerce, including but not limited to, promotion or advertising of
any kind, including a business, organization, event or product for sale;

i) Conduct in violation of any federal, state or local law;

J) Encouragement of illegal activity;

k) Information that may tend to compromise the safety or security of the public or
public systems; or

[) Content that violates a legal ownership interest, such as a copyright, of any
party.

m) Comments which include personally identifiable information, such as an address, phone
number, social security number or other sensitive information.

Comments by external parties or advertising on the City of Lakewood, California Facebook page are not
official public testimony concerning any project or program. An opinion expressed on the City of
Lakewood, California's Facebook page is posted for general discussion only and is not a substitute for a
formal statement in a public hearing process.

The City of Lakewood, California does not necessarily agree with content posted by City of Lakewood,
California Facebook fans. No comments on any Facebook page constitute a binding representation,
agreement or an endorsement on the part of the City of Lakewood, California.

The City of Lakewood reserves the right to deny access to City of Lakewood social media sites for any
individual, who violates the City of Lakewood's Conditions of Use Policy for Social Media, at any time
and without prior notice.

All comments posted to any City of Lakewood Facebook site are bound by Facebook's Statement of
Rights and Responsibilities, located at http://www.facebook.com/terms.php. and the City of Lakewood
reserves the right to report any violation of Facebook's Statement of Rights and Responsibilities to
Facebook with the intent of Facebook taking appropriate and reasonable responsive action.

Hit#H
NOTE:
Existing city policies regulating Internet use during work hours could be expanded to include the use of social media.
Further, “best practices” for designated contributors on social media sites might be included in a more detailed staff

guide.

The following are potential resources for internal policies: State of California SIMM 66B; Seattle; Fullerton Administrative
Policy 36, Brea and Fairfax County.
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Carlsbad encourages residents to use social media, but offers no page
http://www.carlsbadca.gov/about/news/Pages/social-media.aspx?Redirect=1

Their material has a customer service focus. They are holding off going live with their own Facebook page.

Carlshad A-Z |  SiteMap | Jobs |  Contact Us |  Emergencies

W ?

Y

<( X CITY OF
nedon?. CARLSBAD

CALIFORNIA

Search this site: City of Carlzbad Search

«

Home | Residents | Doing Business | City Services | City Hall | About Carlsbad

ome > About Carlsbad = Newsroom Related Topics

P Mewsroom

Events Calendar Welcome to Social Media

City news
Visitor Information Hot topics
Maps and Directions The City of Carlsbad encourages visitors to its website to share information with friends, Terms of use
History colleagues and family. The icons shown below are shortcuts to popular social media
Demographics websites, such as Facebook, MySpace and social bookmarking sites. These shortcuts -
make it easy to receive and share information about Carlsbad with friends and esources
colleagues. ) )
City Twitter feed
Click on this icon to post information fram a page to a Facebook wall or City YouTube channel
personal profile. Subscribe to city news
Share

Click on this icon to post information fram a page to a MySpace site or

0 ~00

What's this?
Use this icon to tag and save Web pages as bookmarks on the Delicious

Web site. Then share these bookmarks with friends and colleagues.

OO

Social Media Terms of Use

The City of Carlsbad is new to this whole social media thing. While we're getting use to it, we are not using all the
functions and features, like having online discussions and letting people comment on our stuff. We do want to hear from
you, but for now you'll have to get in touch the old fashioned way. Thanks for understanding. We hope you find the
information we post useful and that it makes it easier for you to find out about what your local government is up to.

The contact person at the City of Carlsbad for social media sites is:

Kristina Ray, communications manager
Kristina.ray@carlshadca.gov
760-434-2957

Here’s the legal part

The goal of the city’s social media channels is to provide information of interest to the Carlsbad community concerning
the functions, activities, programs and issues of the city, and to facilitate the community’s ability to learn about and
participate in its city government.

This serves as an online information source focused on city issues, projects, news and events, and is not intended as a
public forum. Due to legal issues specific to government agencies, the city is not enabling comments or submissions on
this social media channel from the public at this time. The City of Carlsbad encourages and provides many opportunities
for the public to provide input into city decision making and participate in local government. For more information, please
visit the participate in government section of the city’s website.

This site is administered by the City of Carlsbad, but the content on this site is not entirely controlled by the city. The City
of Carlsbad does not endorse any link or advertisements placed on its social media sites site by the site owners or their
vendors or partners.

The city reserves the right to remove content it posts from its social media sites.
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Limited policies that use the Facebook front page box:

Long Beach

Long Beach City

wall Info Photos Discussions Boxes

Long Beach City + Others RELLGLEETOE0 'S Just Others

Long Beach City Join us on Saturday, May 8, for the 5th Annual Mark & Brian's
Pet Adoption Day hosted by spcalA and presented by 95.5 KLOS. The fun lasts from
10 am to 4 pm at the PD Pitchford Companion Animal Village, 7700 E. Spring St. (in
El Dorado Park), Long Beach. See you there!

admin.longbeach.gov
admin.longbeach.gov

] May 6 at 11:43am - Share
Long Beach City Do you have an old bike taking up space in your garage? Has

your child outgrown & bike or two? You can give your bike a second life by donating
it to Long Beach youth through the Recycle Your Bicycle Program.

Press Release

www.longbeach.gov

Bikes in salvageable condition will be repaired by the local bike community
non-profit, the H.U.B Bike Co-op, through their mentorship program, and
then redistributed to local youth. Bikes beyond repair ...

¢]] May 5 at 5:08pm - Share

Long Beach City The Long Beach Bike Festival is this weekend, May 7-9.
Thousands of people will enjoy bicycle tours, professional and children’s races,
contests, trick riding, fashion shows, etc.

longbeachbikefest.org
www. longbeachbikefest.org
Long Beach Bike Festival

Suggest to Friends

The Offidal Facebook page for the
City of Long Beach, CA

"B;lr‘.’ﬁjl‘s"&FEs;laﬁﬂi’E

Visit us at www.longbeach.gov
‘ﬁl May 4 at 6:08pm - View Feedback (3) - Share

Please, no profanity allowed.

n Long Beach City Help Long Beach Veterans Park win a $30,000 makeover

e Ol Wy s pambm mim e = e ekl Ao © ke sl b Pk e [T P I

Alexandria, VA

City of Alexandria, Virginia

wall Info Photos Video Events

City of Alexandria, Virginia + Others EuTFASELGNERTITES Just Others

City of Alexandria, Virginia EVENT :: Local schools show off their musical talent
with the Lunch Bunch Concert Series at 12:15 on Market Square. Concerts begin
May 13.

Concerts
alexandriava.gov
Concerts Concerts are coordinated by the City's Department of Recreation, Parks,and Cultural

Activities Spedal Events Office. Concerts are cancelled in the event of indement weather and
subject to change without notice. For up to date information, call the Spedal Events

Suggest to Friends

This is the offidal Facebook page for #]] 5 hours ago - Share
the City of Alexandria government.
g Liz Brazil likes this.
We encourage comments, but we
may remove personal attacks, spam, . . ] ]
or anything ilegal or chscene. City of Alexandria, Virginia VOLUNTEER :: Looking for a way to give back to youw
City? Apply for a City board or commission! From employment to real estate to

public health, your expertise and input are needed!

Information Boards & Commissions

alexandriava.gov
The City of Alexandria has a strong commitment to dtizen partidpation as evidenced by the

number of dtizen boards and commissions established by City Coundil, These bodies compose a
formal system through which dtizens can advise City Coundl on all major issues affecting the

Location:

301 King Street
Alexandria, VA, 22314
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Slightly more developed policy using “notes”:

Brea, California

l City of Brea

# wall Info Photos Boxes Eve Notes

Disclaimer

Thursday, July 30, 2009 at 9:41am City of Brea's Notes
Disdlaimer

The City of Brea's Facebook page is intended to disseminate news, information and promote Jul 30, 2009

upcoming events, We welcome comments from our “fans” as long as they pertain to items

currently posted on The City of Brea's Facebook wall. Any comments that do not pertain to )

what is posted on our wall, utilize profanity or inappropriate language and/or subject matter, Subscribe to these Notes

will be immediately removed. City of Brea's Notes

Subsciption Help =

Disclaimer

The City of Brea's Facebook page is intended to disseminate news, information and promote
upcoming events. We welcome comments from our "fans" as long as they pertain to items
currently posted on The City of Brea's Facebook wall. Any comments that do not pertain to what
is posted on our wall, utilize profanity or inappropriate language and/or subject matter, will be
immediately removed.
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More substantial policies:

Midland, TX uses the Facebook box that links to a policy on the city website.

facebook

Search

City of Midland, Texas

wall Info Photos Video Events NHotes

b bt
e : City of Midland, Texas + Others Just Others
MIDLAND

City of Midland, Texas The City is developing its 2010-11 Community

MiDLAND  Development Program. A public hearing will be held at City Hall on May 11 at 7 p.m.
The purpose of the hearing is to inform the public of past usage of CDBG funds,
allow staff to present applications and proposals for the use of CDBG funds, and to
receive input and receive ...

Suggest to Friends See More

Population: 101,033

2 hours ago

City of Midland, Texas The City has partnered with CRMWD, KMB, and Suddenlink

Located in the heart of West Texas, MIDLAND to encourage citizens to start saving water. Several PSA's can be seen below. Each
Midland tops the list of Best Cities to PSA has a specific tip on how to save water. By saving water we are helping ensure
Do Business.

our water reservoirs for future generations plus saving money. So Do Your Part...

Official City of Midiand Facebook

Drop by Drop. Start Saving Water Today.

Page. Please read our Terms and May & at 2:08pm - View Feedback (5)

Conditions at

hittp:/fwww.midlandtexas.go City of Midland, Texas Do your part... Drop by Drop. Start Saving Water Today.
w/terme. himl, i 4 your p p by Drop g y

Information

Location:

300 M, Loraine

MIRLAND 5 Summer vs. Winter [HG]
Length: 0:29

Midland, TX, 79703 YR May & at 2:01pm - View Feedbadk (4) - Share

Phone:

432.685.7100

Mon - Fri:

City of Midland, Texas Do your part... Drop by Drop. Start Saving Water Today.

MIRLAND Best Yard on the Block [HQ]
8:00 am - 5:00 pm Length: 0:29

Midland policy

Social Media Applications

The City of Midland maintains several social media applications, in order to provide information to the
public. This statement applies to any information collected from these applications, (e.g. Nixle, Twitter,
Facebook, Flickr, YouTube, etc.). The information collected is used to process requests or respond to
messages. The City of Midland encourages you to communicate by using www.MidlandTexas.gov and not
through the social media applications.

AGREEMENTS

In an effort to communicate with a larger audience, the City of Midland maintains various types of social
media applications. By accessing these applications, you are agreeing to the terms and conditions as
stated below.

Facebook

You can become a Fan of the City of Midland’s Facebook page at
http://www.facebook.com/pages/Midland-TX/City-of-Midland-Texas/166892983177. The City of

Midland intends to promote effective communication and maintain a respectful dialogue. In that spirit,
the rules for posting external comments on Facebook maintain a productive and open forum for
community discussion. Our moderators use these rules to ensure that posted comments are constructive
and suitable for all readers, while respecting a range of opinions and points of view. Moderation will take
place during the City of Midland's normal business hours. Posted comments must comply with the
following regulations:

Comments must be civil and may not contain slanderous, libelous, malicious, offensive,
threatening, profane, or insulting language.

References to the personality of individuals or personal attacks will not be permitted.

Advertising or promotional announcements are not permitted.

Comments must be within the scope of the topic under discussion.

Comments cannot include personally identifiable information, such as an address, phone number,
social security number or other sensitive information.
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Comments cannot represent a person other than the one posting the comment.

Comments containing links to other web sites or pages must be relevant to the topic.
Comments cannot serve electoral campaign purposes. Political messages will not be published.
Participants are responsible for what they post. Comments must not breach any law,
confidentiality, or copyright.

Comments by external parties on City of Midland Facebook page are not official public testimony
concerning any project or program. An opinion expressed on the City of Midland's Facebook page is
posted for discussion only and is not a substitute for a formal statement in a public hearing process. The
City of Midland does not necessarily agree with content posted by City of Midland Facebook Fans.
Nothing in any Facebook page constitutes a binding representation, agreement or an endorsement on the
part of the City of Midland. The City of Midland will delete any comment that violates this agreement.
users will be blocked and/or reported to Facebook. In addition to this agreement Fans who also violate
Facebook Terms and Conditions will be reported to Facebook and blocked from the City of Midland’s
Facebook page. The City of Midland’s Facebook account is hosted by Facebook. Therefore in addition to
this agreement, said account is also governed by a separate Privacy Policy and Statement of Rights
and Responsibilities.
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“Get Fairfax” promotional page
http://www.fairfaxcounty.gov/opa/getfairfax/

i Sey, AR B
Contacts/Directions Get Fairfax County
Public Affars Home Page

News to Use

News Releases F 4
RSS News Feeds ) We make it easy to get all the latest on local news and events, 3
community iSsues, and more. Here's how you can stay in touch with
T

ledia Relations
Fairfax County:

" el a
=0 Get Fairfax County.
Emergency nformation
Board of Supervisars V. Social Media Web Sites
Presentations /.c‘f.h.‘
Weekly Agenda \..,’ Connect with county information on these sites:
County Awards &
Access Fairfax
Online Services =
il 84 racevook - Twitter & youTune
= « County Government o County Government « County Government
+ Liorary + senools « ibrary
* Police « Polics
o Surplus Auctions « Sheriff
« O for Children
e Volunteer Solutions 2 Fickr
o ok « County Government | -
« Library

« County Government

Fairfax County’s Facebook comments policy is in a tabbed location and is
thorough but succinct.

facebook

Fairfax County Government

Wall  Info News  YouTube  Search fair... Census 204

Boxes

E Events

Visit www.fairfaxcounty.gov
for more details about:

FY2011 Budgst Information building permits, code requirements and safety in the home: http@/go Photos
View Informasion o the sdopad budget Building Safety Week May 9-15- Fairfax Coun My Neighbar...
Pl go.usa.gov
E Building Safety Week May 9-15
3 'y k M hin Us! Saturday
1 Divers D\Lyte™
prat T orks 11:00 am
. ~ Room 305 Long
5 ba Show
£ A L

Fairfax County comments policy

We welcome you and your comments to http://www.facebook.com/fairfaxcounty

The purpose of this site is to present matters of public interest in Fairfax County, including its many residents,
businesses and visitors. We encourage you to submit your questions, comments, and concerns, but please note
this is a moderated online discussion site and not a public forum.

Once posted, the County reserves the right to delete submissions that contain vulgar language, personal attacks
of any kind, or offensive comments that target or disparage any ethnic, racial, or religious group. Further, the
County also reserves the right to delete comments that are:

(i) Spam or include links to other sites;

(ii) Clearly off topic;

(iii) Advocate illegal activity;

(iv) Promote particular services, products, or political organizations;
(v) Infringe on copyrights or trademarks;

(vi) Use personally identifiable medical information; We recommend you not share any of your medical
information on our Facebook Pages.

Please note that the comments expressed on this site do not reflect the opinions and position of the Fairfax
County government or its officers and employees. If you have any questions concerning the operation of this
online moderated discussion site, please contact the Office of Public Affairs at publicaffairs@fairfaxcounty.gov.

Updated Nov. 13, 2009
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Fullerton’s potential public policy, though well-drafted, is buried inside a
longer, administrative policy and NOT displayed on their Facebook page

ADMINISTRATIVE POLICY NO. 36

Originating Department: City Manager January 19, 2010
Subject: Social Media Policy

PURPOSE:

This policy establishes guidelines for the establishment and use by the City of Fullerton
of social media sites (including but not limited to Facebook and Twitter) as a means of
conveying City of Fullerton (“City”) information to its citizens.

The intended purpose behind establishing City of Fullerton social media sites is to
disseminate information from the City, about the City, 1o its citizens.

The City of Fullerton has an overriding interest and expectation in deciding what is
“spoken” on behalf of the City on City social media sites.

For purposes of this policy, “social media” is understood to be content created by
individuals, using accessible, expandable, and upgradable publishing technologies,
through and on the Internet. Examples of social media include Facebook, blogs,
MySpace, RSS, YouTube, Second Life, Twitter, LinkedIn, Delicious, and Flicker. For
purposes of this policy, “comments” include information, articles, pictures, videos or any
other form of communicative content posted on a City of Fullerton social media site.

<

COMMENT POLICY FROM INTERNAL ADMINISTRATIVE POLICY:

1. As a public entity the City must abide by certain standards to serve all its constituents in a civil and
unbiased manner.

2. The intended purpose behind establishing City of Fullerton social media sites is to disseminate
information from the City, about the City, to its citizens.

3. Comments containing any of the following inappropriate forrns of content shall not be permitted on City
of Fullerton social media sites and are subject to removal and/or restriction by the Public Information
Coordinator or his/her designees:

a. Comments not related to the original topic, including random or unintelligible comments;

b. Profane, obscene, or pornographic content and/or language;

c. Content that promotes, fosters or perpetuates discrimination on the basis of race, creed, color, age,
religion, gender, or national origin;

d. Defamatory or personal attacks;

e. Threats to any person or organization;

f. Comments in support of, or in opposition to, any political campaigns or ballot measures;

g. Solicitation of commerce, including but not limited to advertising of any business or product for sale;
h. Conduct in violation of any federal, state or local law;

i. Encouragement of illegal activity;

J. Information that may' tend to compromise the safety or security of the public or public systems; or

k. Content that violates a legal ownership interest, such as a copyright, of any party.

4. A comment posted by a member of the public on any City of Fullerton social media site is the opinion of
the commentator or poster only, and publication of a comment does not imply endorsement of, or
agreement by, the City of Fullerton, nor do such comments necessarily reflect the opinions or policies of
the City of Fullerton.
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5. The City of Fullerton reserves the right to deny access to City of Fullerton social media sites for any
individual, who violates the City of Fullerton's Social Media Policy, at any time and without prior notice.

6. Departments shall monitor their social media sites for comments requesting responses from the City
and for comments in violation of this policy.

7. When a City of Fullerton employee responds to a comment, in his/her capacity as a City of Fullerton
employee, the employee's name and title should be made available, and the employee shall not share
personal information about himself or herself, or other City employees.

8. All comments posted to any City of Fullerton Facebook site are bound by Facebook's Statement of
Rights and Responsibilities, located at http://www.facebook.com/terms.php. and the City of Fullerton
reserves the right to report any violation of Facebook's Statement of Rights and Responsibilities to
Facebook with the intent of Facebook taking appropriate and reasonable responsive action.
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Seattle, WA policy is a broad governing document

|5EATTLE.GD\I' | City Services | Departments | Staff Directory L,/"'_ __i_:'"'\J Abnuthattl:.gnv| City I:unta[:ts|5ite Map|
ATTLR,GOV W“L — ol
1 |

Business Community Arts & Rec Climate Government | Public Safety | Transportation Utilities Visiting

City of Seattle Social Media Use Policy http://www.seattle.gov/pan/SocialMediaPolicy.htm

Purpose

To address the fast-changing landscape of the Internet and the way residents communicate and obtain information
online, City of Seattle departments may consider using social media tools to reach a broader audience. The City
encourages the use of social media to further the goals of the City and the missions of its departments, where
appropriate.

The City of Seattle has an overriding interest and expectation in deciding what is "spoken™ on behalf of the City on social
media sites. This policy establishes guidelines for the use of social media.

General

1. All City of Seattle social media sites posted by executive departments will be subject to approval by the Mayor's
communications director.

2. The City of Seattle's websites (Seattle.gov, SeattleChannel.org, SeattleCenter.com, SPL.org, etc.) will remain the
City's primary and predominant internet presences.

a. The best, most appropriate City of Seattle uses of social media tools fall generally into two categories:

i As channels for disseminating time-sensitive information as quickly as possible (example:
emergency information).

il As marketing/promotional channels which increase the City's ability to broadcast its messages to
the widest possible audience.

b. Wherever possible, content posted to City of Seattle social media sites will also be available on the City's
main webs.

C. Wherever possible, content posted to City of Seattle social media sites should contain links directing users
back to the City's official websites for in-depth information, forms, documents or online services necessary
to conduct business with the City of Seattle.

3. As is the case for City of Seattle's web sites, departmental public information staff will be responsible for the
content and upkeep of any social media sites their department may create.

4.  Wherever possible, all City of Seattle social media sites shall comply with all appropriate City of Seattle policies
and standards, including but not limited to:

a. Acceptable Use of City Digital EqQuipment, Internet Access, Electronic Communications and Other

Applications
Web Presentation and Accessibility Standards

Blogging Policy

Online Privacy and Security Policy

Policy on Non-Government Information and Links

Inclusive Outreach & Public Engagement Executive Order & Inclusive Public Engagement Policy

~0o0 T

Any exceptions will be approved by the DolT Citywide Web Team and subject to review by the Chief Technology
Officer and the appropriate branch public information authority.

o

City of Seattle social media sites shall comply with Seattle Ethics and Elections code and administrative rules.

6. City of Seattle social media sites are subject to State of Washington public records laws. Any content maintained
in a social media format that is related to City business, including a list of subscribers and posted communication,
is a public record. The Department maintaining the site is responsible for responding completely and accurately to
any public records request for public records on social media. Content related to City business shall be maintained
in an accessible format and so that it can be produced in response to a request (see the City of Seattle Twitter,
Facebook and CityLink standards). Wherever possible, such sites shall clearly indicate that any articles and any
other content posted or submitted for posting are subject to public disclosure. Users shall be notified that public
disclosure requests must be directed to the relevant departmental public disclosure officer.

7. Washington state law and relevant City of Seattle records retention schedules apply to social media formats and
social media content. Unless otherwise addressed in a specific social media standards document, the Department
maintaining a site shall preserve records required to be maintained pursuant to a relevant records retention
schedule for the required retention period on a City server in a format that preserves the integrity of the original
record and is easily accessible. Appropriate retention formats for specific social media tools are detailed in the City
of Seattle Twitter, Facebook and CityLink standards.

8. Users and visitors to social media sites shall be notified that the intended purpose of the site is to serve as a

mechanism for communication between City departments and members of the public. City of Seattle social media

site articles and comments containing any of the following forms of content shall not be allowed:

a. Comments not topically related to the particular social medium article being commented upon;
b. Comments in support of or opposition to political campaigns or ballot measures;
C. Profane language or content;
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d. Content that promotes, fosters, or perpetuates discrimination on the basis of race, creed, color, age,
religion, gender, marital status, status with regard to public assistance, national origin, physical or mental
disability or sexual orientation;

e Sexual content or links to sexual content;

f. Solicitations of commerce;

g. Conduct or encouragement of illegal activity;

h Information that may tend to compromise the safety or security of the public or public systems; or

i Content that violates a legal ownership interest of any other party.

These guidelines must be displayed to users or made available by hyperlink. Any content removed based on these
guidelines must be retained, including the time, date and identity of the poster when available (see the City of
Seattle Twitter, Facebook and CityLink standards).

9. The City reserves the right to restrict or remove any content that is deemed in violation of this social media policy
or any applicable law.
10. The City will approach the use of social media tools as consistently as possible, enterprise wide.
11. All new social media tools proposed for City use will be approved by the Chief Technology Officer and the
appropriate department's public information authority.
12. Administration of City of Seattle social media sites.
a. The DolT Citywide Web Team will maintain a list of social media tools which are approved for use by City
departments and staff.
b. The DolT Citywide Web Team will maintain a list of all City of Seattle social media sites, including login
and password information. Departmental public information officers will inform the DolT Citywide Web
Team of any new social media sites or administrative changes to existing sites.

C. The City must be able to immediately edit or remove content from social media sites.
13. For each social media tool approved for use by the City the following documentation will be developed and
adopted:

Operational and use guidelines

Standards and processes for managing accounts on social media sites
City and departmental branding standards

Enterprise-wide design standards

Standards for the administration of social media sites
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Social Media Standards
The following social media tools have been approved for use by the City of Seattle:

Video - Video Posting Standard
Twitter - Twitter Standard
Facebook - Facebook Standard
CityLink - CityLink Standard
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